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Ammettiamolo. La speranza sarebbe stata quella di essere la. Proprio la. Oltretutto nel momento in cui “a muntagna” dava il meglio
di sé con un’eruzione strepitosa. Ma a Covid non piacendo si e ripiegato su una degustazione online (nel mio caso pure senza essere
in video, causa connessione monferrina traballante).

Insomma avvio che si preannunciava un po’ mesto. Ma come restare mesti quando dall’altra parte del video - oltre a un folto
drappello di colleghi-amici - ci sono quelle forze della natura dei Rallo Brothers? E dunque si e parlato di e si € degustato con grande
entusiasmo Etna in alcune delle sue ottime declinazioni. Donnafugata avrebbe potuto essere un’antesignana della riscoperta dei
vitigni vulcanici. Giacomo, il padre di Antonio e José oggi alla guida delle celebre casa vinicola marsalese, ci aveva fatto un pensiero
gia alla fine degli anni Ottanta. ma poi il destino ha voluto diversamente e lo ha deviato verso un altro vulcano, a Pantelleria. E tutti
gli amanti del passito ringraziano.
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Ma evidentemente un’azienda poliedrica come Donnafugata, presente in tante aree del “continente” vinicolo Sicilia, non poteva
permettersi di restare assente dall’Etna. Non dopo che i vini prodotti sulle pendici del vulcano piu scalmanato d’Europa sono
diventati un nuovo must enologico. Dopo che piu di uno ha cominciato a paragonare il Nerello Mascalese, vitigno principe della
zona, al blasonato Pinot Noir.

E dunque, dal 2016 Donnafugata € presente con 21 ettari di vigneti sul versante Nord, tra Randazzo e Castiglione, e una cantina.
Vigneti a 700 -750 metri s.1.m. dove si coltivano le uve Carricante, Nerello Mascalese e Nerello Cappuccio.
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A STS

Abbiamo degustato quattro vini, tutti dell’annata 2018, un’annata piu fredda e piovosa rispetto alla media del territorio. Sul Vulcano
2018 € un Etna Bianco Doc di Carricante con elevato potenziale di invecchiamento. Dea Vulcano 2018 e un Etna Rosso Doc di Nerello
Mascalese, con piccole percentuali di Nerello Cappuccio selezionate dalle vigne pilu giovani, ha spiegato Jose Rallo, “per esaltare la
freschezza e la componente fruttata”. Un rosso versatile, pensato per un consumo piu giovane, che funziona anche all’aperitivo.

E poi due Cru, i vini delle Contrade. In anteprima si € degustato I’Etna Rosso Doc Contrada Marchesa 2018, Nerello Mascalese in
purezza. Solo 5.336 bottiglie e 208 magnum. Un rosso per occasioni speciali che ha riposato 14 mesi in barrique e altri 18 in bottiglia.

E infine, sempre in anteprima Fragore 2018, Etna Rosso Doc Contrada Montelaguardia, i cui terreni sono stati generati dall’eruzione
lavica del 1614 -1624. Complesso e persistente, esprime tutta I’energia del vulcano.

E I’Etna secondo Donnafugata. Una territorialitd “addomesticata” — nel senso migliore del termine - allo stile della casa vinicola. Che

sa rendere accattivanti tutti i suoi ottimi vini. Cosi come riesce a catturare I’occhio con le sue splendide etichette. Sono sempre
speciali. E queste dell’Etna non sono da meno (le mie preferite Dea Vulcano e Fragore).
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Last but not least Antonio Rallo ha ricordato I'impegno sostenibile dell’azienda anche su questo lembo vulcanico. Vigneti riportati
alla storica configurazione ad alberello, sovescio, concimazione organica, no all’uso di diserbanti e concimi chimici. “a muntagna”, si
sa, € ombrosa e suscettibile, ragione di piu per rispettarla...
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PARTECIPA ALLA DISCUSSIONE

Nome *

Email *
Il tuo indirizzo email non verra pubblicato

Sito web

Lascia un messaggio...

Disclaimer

< Precedente Successivo >

https://fernandaroggero.blog.ilsole24ore.com/2021/03/01/un-vulcano-allaltro-letna-secondo-donnafugata/ 4/6


https://fernandaroggero.blog.ilsole24ore.com/2021/02/25/bontasana-la-pasta-senza-glutine-gourmet/
https://fernandaroggero.blog.ilsole24ore.com/2021/03/02/formula-1-prossimi-tre-anni-si-brindera-bollicine-italiane-ferrari-trento/
https://blog02.ilsole24ore.com/fernandaroggero/wp-content/uploads/sites/58/2021/03/PFG9065-a-1.jpg
javascript:void(0)
https://fernandaroggero.blog.ilsole24ore.com/tag/antonio-rallo/
https://fernandaroggero.blog.ilsole24ore.com/tag/contrada-marchesa/
https://fernandaroggero.blog.ilsole24ore.com/tag/contrade-delletna/
https://fernandaroggero.blog.ilsole24ore.com/tag/dea-vulcano/
https://fernandaroggero.blog.ilsole24ore.com/tag/donnafugata/
https://fernandaroggero.blog.ilsole24ore.com/tag/etna/
https://fernandaroggero.blog.ilsole24ore.com/tag/sul-vulcano/

5/3/2021

Nel piatto | Da un vulcano all’altro, 'Etna secondo Donnafugata

POST RECENTI

3 marzo 2021
Nasce DaV Mare, i Cerea approdano allo Splendido Mare Portofino

2 marzo 2021
Formula 1: Ferrari Trento scalza lo champagne dal podio

1 marzo 2021
Da un vulcano all'altro, I'Etna secondo Donnafugata

SEGUI ANCHE SU

L

COMMENTI RECENTI

Le migliori opportunita di lavoro a Dubai anche per gli interpreti di arabo ht...

Bravo. FONIO will make the différence. The best innovation for Macaronicus. I'm...

Alessia qual ¢ il problema? L'autore si riferiva a vini meno acidi, ossia quell...

I NOSTRI BLOG
I?S ' NEL PIATTO

§i‘ ,‘%? - di Fernanda Roggero

ay) GRAND TOUR
- di Vincenzo Chierchia

L'URLO
- di Angelo Mincuzzi

ULTIMI TWEET
¥ @roggfer

ieri

Enoteche: il nuovo Dpcm elimina il divieto di asporto dopo le 18 - @Federvini https://t.co/NCZNueOYSE

A Reply t3 Retweet W Favorite

ieri

L'industria del whisky scozzese & in difficolta: rischio di nuovo referendum? - Federvini https://t.co/JJOtAPHOGs

A Reply t3 Retweet W Favorite

ieri

Enoteche: il nuovo Dpcm elimina il divieto di asporto dopo le 18 - @Federvini https://t.co/NCZNueOYSE

A Reply t3 Retweet W Favorite

https://fernandaroggero.blog.ilsole24ore.com/2021/03/01/un-vulcano-allaltro-letna-secondo-donnafugata/

5/6


https://fernandaroggero.blog.ilsole24ore.com/2021/03/03/nasce-dav-mare-cerea-approdano-allo-splendido-portofino/
https://fernandaroggero.blog.ilsole24ore.com/2021/03/02/formula-1-prossimi-tre-anni-si-brindera-bollicine-italiane-ferrari-trento/
https://fernandaroggero.blog.ilsole24ore.com/2021/03/01/un-vulcano-allaltro-letna-secondo-donnafugata/
https://fernandaroggero.blog.ilsole24ore.com/2021/02/18/ce-un-posto-la-vita-sembra-quella-dubai/#comments
https://fernandaroggero.blog.ilsole24ore.com/2021/02/25/bontasana-la-pasta-senza-glutine-gourmet/#comments
https://fernandaroggero.blog.ilsole24ore.com/2013/11/11/la-differenza-tra-vini-verticali-e-orizzontali-e-come-scegliere-lannata-di-un-grande-bianco/#comments
https://twitter.com/roggfer
https://twitter.com/roggfer
http://twitter.com/Federvini
https://t.co/NCZNueOYSE
https://t.co/JJOtAPHO6s
http://twitter.com/Federvini
https://t.co/NCZNueOYSE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CBGSNz2FCYMPTOeuRtgfFy7CICNWMsdVh2sHrtaEN2P6Pv5YREAEgur7wFmD9-qmEjBOgAYaBitADyAEBqAMByAPLBKoEnwJP0I1DFZKJja2wnA18HNUSppOKqmQGrNAul2HxWHKoaoBAkEAW7ctQeJdslo00LUnTE-Pzh3NeJhxn_yoP_INvpULsZsjYPM8XkMDjjl9gljgyjv8P5VgOc2Tjieg9q_GX5axXh3SqJtd4F1Qb4dQaOtNwJXqZpTx_Z_IVAuZKGxVYDJizhi2mUFs3dfOLyMj4P_Dfj-kBK_tiO4NJt_5L1NrTVS04dQZ5LpzVdvpOzztZjVFN-TWz1SpteYiD9b-bpNUEliI_PlwNnDOUZPpju7QJFaoVcXdLU4JnXv2l-HdzUoAYdZHLcIfSGcJU_2FzVIC6itKekf8ctqYsAVezhO4tBxYG3W4bGNkNuJ_Cl9lnv_Lfhpwg0bUzM_41Z8AEz62glsMDgAfi_vUvqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH7NUbqAfz0RuoB-zVG6gHltgb2AcB0ggHCIBhEAEYAPIIH2JpZGRlci14YXBpOjIzOTU5Mjp2bFdBWWtLX1lCd2uxCU6aTr23XUP2gAoEigqFAmh0dHA6Ly9jbGlja3NlcnZlLmRhcnRzZWFyY2gubmV0L2xpbmsvY2xpY2s_JmRzX2FfY2lkPTk4NTgwMjU4JmRzX2FfY2FpZD0xMjI3MzAzNjQ3MiZkc19hX2FnaWQ9MTIxMTExMDU4MTI3JmRzX2FfZmlpZD0mZHNfYV9saWQ9YXVkLTU5MDE1MzUxNDg0MCYmZHNfZV9hZGlkPTQ5NjgyMTg4NzIyMyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAbgMAdgTDYgUAZgWAQ&ae=1&num=1&pr=8:B9D915EC3EC75FA9&cid=CAASEuRo2_ZHh2nigmZgY89DFpTa8A&sig=AOD64_3yQlUgRHC6prUsFsO9NjjxBCHROg&client=ca-pub-6579838053286784&nb=0&adurl=https://www.thinkwithgoogle.com/intl/it-it/tendenze-e-insight/tendenze-di-consumo/turismo-post-covid/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t3-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMIg_f8x86Z7wIV64jtCh3FJQyBEAEYASAAEgImEvD_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CBGSNz2FCYMPTOeuRtgfFy7CICNWMsdVh2sHrtaEN2P6Pv5YREAEgur7wFmD9-qmEjBOgAYaBitADyAEBqAMByAPLBKoEnwJP0I1DFZKJja2wnA18HNUSppOKqmQGrNAul2HxWHKoaoBAkEAW7ctQeJdslo00LUnTE-Pzh3NeJhxn_yoP_INvpULsZsjYPM8XkMDjjl9gljgyjv8P5VgOc2Tjieg9q_GX5axXh3SqJtd4F1Qb4dQaOtNwJXqZpTx_Z_IVAuZKGxVYDJizhi2mUFs3dfOLyMj4P_Dfj-kBK_tiO4NJt_5L1NrTVS04dQZ5LpzVdvpOzztZjVFN-TWz1SpteYiD9b-bpNUEliI_PlwNnDOUZPpju7QJFaoVcXdLU4JnXv2l-HdzUoAYdZHLcIfSGcJU_2FzVIC6itKekf8ctqYsAVezhO4tBxYG3W4bGNkNuJ_Cl9lnv_Lfhpwg0bUzM_41Z8AEz62glsMDgAfi_vUvqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH7NUbqAfz0RuoB-zVG6gHltgb2AcB0ggHCIBhEAEYAPIIH2JpZGRlci14YXBpOjIzOTU5Mjp2bFdBWWtLX1lCd2uxCU6aTr23XUP2gAoEigqFAmh0dHA6Ly9jbGlja3NlcnZlLmRhcnRzZWFyY2gubmV0L2xpbmsvY2xpY2s_JmRzX2FfY2lkPTk4NTgwMjU4JmRzX2FfY2FpZD0xMjI3MzAzNjQ3MiZkc19hX2FnaWQ9MTIxMTExMDU4MTI3JmRzX2FfZmlpZD0mZHNfYV9saWQ9YXVkLTU5MDE1MzUxNDg0MCYmZHNfZV9hZGlkPTQ5NjgyMTg4NzIyMyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAbgMAdgTDYgUAZgWAQ&ae=1&num=1&pr=8:B9D915EC3EC75FA9&cid=CAASEuRo2_ZHh2nigmZgY89DFpTa8A&sig=AOD64_3yQlUgRHC6prUsFsO9NjjxBCHROg&client=ca-pub-6579838053286784&nb=1&adurl=https://www.thinkwithgoogle.com/intl/it-it/tendenze-e-insight/tendenze-di-consumo/turismo-post-covid/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t3-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMIg_f8x86Z7wIV64jtCh3FJQyBEAEYASAAEgImEvD_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CBGSNz2FCYMPTOeuRtgfFy7CICNWMsdVh2sHrtaEN2P6Pv5YREAEgur7wFmD9-qmEjBOgAYaBitADyAEBqAMByAPLBKoEnwJP0I1DFZKJja2wnA18HNUSppOKqmQGrNAul2HxWHKoaoBAkEAW7ctQeJdslo00LUnTE-Pzh3NeJhxn_yoP_INvpULsZsjYPM8XkMDjjl9gljgyjv8P5VgOc2Tjieg9q_GX5axXh3SqJtd4F1Qb4dQaOtNwJXqZpTx_Z_IVAuZKGxVYDJizhi2mUFs3dfOLyMj4P_Dfj-kBK_tiO4NJt_5L1NrTVS04dQZ5LpzVdvpOzztZjVFN-TWz1SpteYiD9b-bpNUEliI_PlwNnDOUZPpju7QJFaoVcXdLU4JnXv2l-HdzUoAYdZHLcIfSGcJU_2FzVIC6itKekf8ctqYsAVezhO4tBxYG3W4bGNkNuJ_Cl9lnv_Lfhpwg0bUzM_41Z8AEz62glsMDgAfi_vUvqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH7NUbqAfz0RuoB-zVG6gHltgb2AcB0ggHCIBhEAEYAPIIH2JpZGRlci14YXBpOjIzOTU5Mjp2bFdBWWtLX1lCd2uxCU6aTr23XUP2gAoEigqFAmh0dHA6Ly9jbGlja3NlcnZlLmRhcnRzZWFyY2gubmV0L2xpbmsvY2xpY2s_JmRzX2FfY2lkPTk4NTgwMjU4JmRzX2FfY2FpZD0xMjI3MzAzNjQ3MiZkc19hX2FnaWQ9MTIxMTExMDU4MTI3JmRzX2FfZmlpZD0mZHNfYV9saWQ9YXVkLTU5MDE1MzUxNDg0MCYmZHNfZV9hZGlkPTQ5NjgyMTg4NzIyMyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAbgMAdgTDYgUAZgWAQ&ae=1&num=1&pr=8:B9D915EC3EC75FA9&cid=CAASEuRo2_ZHh2nigmZgY89DFpTa8A&sig=AOD64_3yQlUgRHC6prUsFsO9NjjxBCHROg&client=ca-pub-6579838053286784&nb=7&adurl=https://www.thinkwithgoogle.com/intl/it-it/tendenze-e-insight/tendenze-di-consumo/turismo-post-covid/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t3-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMIg_f8x86Z7wIV64jtCh3FJQyBEAEYASAAEgImEvD_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CBGSNz2FCYMPTOeuRtgfFy7CICNWMsdVh2sHrtaEN2P6Pv5YREAEgur7wFmD9-qmEjBOgAYaBitADyAEBqAMByAPLBKoEnwJP0I1DFZKJja2wnA18HNUSppOKqmQGrNAul2HxWHKoaoBAkEAW7ctQeJdslo00LUnTE-Pzh3NeJhxn_yoP_INvpULsZsjYPM8XkMDjjl9gljgyjv8P5VgOc2Tjieg9q_GX5axXh3SqJtd4F1Qb4dQaOtNwJXqZpTx_Z_IVAuZKGxVYDJizhi2mUFs3dfOLyMj4P_Dfj-kBK_tiO4NJt_5L1NrTVS04dQZ5LpzVdvpOzztZjVFN-TWz1SpteYiD9b-bpNUEliI_PlwNnDOUZPpju7QJFaoVcXdLU4JnXv2l-HdzUoAYdZHLcIfSGcJU_2FzVIC6itKekf8ctqYsAVezhO4tBxYG3W4bGNkNuJ_Cl9lnv_Lfhpwg0bUzM_41Z8AEz62glsMDgAfi_vUvqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH7NUbqAfz0RuoB-zVG6gHltgb2AcB0ggHCIBhEAEYAPIIH2JpZGRlci14YXBpOjIzOTU5Mjp2bFdBWWtLX1lCd2uxCU6aTr23XUP2gAoEigqFAmh0dHA6Ly9jbGlja3NlcnZlLmRhcnRzZWFyY2gubmV0L2xpbmsvY2xpY2s_JmRzX2FfY2lkPTk4NTgwMjU4JmRzX2FfY2FpZD0xMjI3MzAzNjQ3MiZkc19hX2FnaWQ9MTIxMTExMDU4MTI3JmRzX2FfZmlpZD0mZHNfYV9saWQ9YXVkLTU5MDE1MzUxNDg0MCYmZHNfZV9hZGlkPTQ5NjgyMTg4NzIyMyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAbgMAdgTDYgUAZgWAQ&ae=1&num=1&pr=8:B9D915EC3EC75FA9&cid=CAASEuRo2_ZHh2nigmZgY89DFpTa8A&sig=AOD64_3yQlUgRHC6prUsFsO9NjjxBCHROg&client=ca-pub-6579838053286784&nb=8&adurl=https://www.thinkwithgoogle.com/intl/it-it/tendenze-e-insight/tendenze-di-consumo/turismo-post-covid/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t3-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMIg_f8x86Z7wIV64jtCh3FJQyBEAEYASAAEgImEvD_BwE
https://fernandaroggero.blog.ilsole24ore.com/
https://fernandaroggero.blog.ilsole24ore.com/chi-sono
https://vincenzochierchia.blog.ilsole24ore.com/
https://vincenzochierchia.blog.ilsole24ore.com/chi-sono
https://angelomincuzzi.blog.ilsole24ore.com/
https://angelomincuzzi.blog.ilsole24ore.com/chi-sono
https://twitter.com/intent/tweet?in_reply_to=1367447714699558912
https://twitter.com/intent/retweet?tweet_id=1367447714699558912
https://twitter.com/intent/favorite?tweet_id=1367447714699558912
https://twitter.com/intent/tweet?in_reply_to=1367447458549276672
https://twitter.com/intent/retweet?tweet_id=1367447458549276672
https://twitter.com/intent/favorite?tweet_id=1367447458549276672
https://twitter.com/intent/tweet?in_reply_to=1367169038959394816
https://twitter.com/intent/retweet?tweet_id=1367169038959394816
https://twitter.com/intent/favorite?tweet_id=1367169038959394816

5/3/2021 Nel piatto | Da un vulcano all’altro, 'Etna secondo Donnafugata

T4 DRE

f ¥ &6+ B N

P.l. 00777910159 - Dati societari - © Copyright Il Sole 24 Ore Tutti i diritti riservati - Per la tua pubblicita sul sito: Websystem

Redazione online | Il Direttore | Contatti | Privacy Policy | Informativa sui cookie

https://fernandaroggero.blog.ilsole24ore.com/2021/03/01/un-vulcano-allaltro-letna-secondo-donnafugata/ 6/6


https://www.ilsole24ore.com/
https://www.facebook.com/ilsole24ore
https://www.ilsole24ore.com/twitter/
https://plus.google.com/112308895348159615070
https://www.instagram.com/ilsole_24ore/
https://www.ilsole24ore.com/rss
http://www.gruppo24ore.ilsole24ore.com/it-it/institutional/dati-societari
http://websystem.ilsole24ore.com/
https://st.ilsole24ore.com/redazione/index.shtml
https://st.ilsole24ore.com/commenti-e-idee/il-direttore.shtml
http://www.gruppo24ore.ilsole24ore.com/it-it/institutional/contatti
https://du.ilsole24ore.com/DU/privacyfiles/privacy_policy.html
https://du.ilsole24ore.com/utenti/privacyfiles/informativa_cookies.html
https://googleads.g.doubleclick.net/aclk?sa=l&ai=Czh1kz2FCYLPSOICAx_AP76O5qAXNzMDWYb3k1--RDdj-j7-WERABILflhCFg_fqphIwToAGGgYrQA8gBAagDAcgDywSqBMMCT9CrueraPVVKhOLSqD29n7vYz65dI1bwWYaovRu5qKvKmvFC8QR8u49LvZNH5OXbxPy3OzxpcwUKys_q28i0HdP3l4KUccu5mkRV0zHXOwWfrG7DI66FHKk4dAtcSUbEzImT4IS48x0BWssyXWF-NOS8vPxSht0dXkbzmWr8YQYOFmBkjw3sOi5Xn3icSihbcwJ9mxoouGpHymVNn-QEQMGvX1IIjmjUvwMU2euZDxjl35IHCTfUHg6Wv0b9nZ6qGgNmcEZGGIjil9CFgJZobS6-yEa8hw9ytIv_bNPqoDPh1bH-iV1M6HGn5i8P28sFYuVWYPV8R8jxG0PqQdOqTYTBAzTQRrcHc6QMfj-gBJT_Rzw5jStIbp6YoLoGESaxHt8XIMm1q8IztM8ExFxWs6_j3Yuo_M4N5KmJDMPvYhHNA8TABIq7kPS9A4AH4v71L6gH1ckbqAfw2RuoB_LZG6gHjs4bqAeT2BuoB7oGqAfulrECqAemvhuoB-zVG6gH89EbqAfs1RuoB5bYG9gHAdIIBwiAYRABGADyCA1iaWRkZXItMzUyMzMysQmW7kzsHRGDPoAKBIoKhQJodHRwOi8vY2xpY2tzZXJ2ZS5kYXJ0c2VhcmNoLm5ldC9saW5rL2NsaWNrPyZkc19hX2NpZD05ODU4MDI1OCZkc19hX2NhaWQ9MTI0NDk2NDQ0NDkmZHNfYV9hZ2lkPTExOTY5NzMxNzI1OCZkc19hX2ZpaWQ9JmRzX2FfbGlkPWF1ZC01OTAxNTM1MTQ4NDAmJmRzX2VfYWRpZD01MDE4NzU2Njg5NTgmZHNfZV9tYXRjaHR5cGU9Y29udGVudCZkc19lX2RldmljZT1jJmRzX2VfbmV0d29yaz1kJiZkc191cmxfdj0yJmRzX2Rlc3RfdXJsPXt1bmVzY2FwZWRscHVybH2YCwHICwHgCwG4DAHYEw2YFgE&ae=1&num=1&pr=13:YEJhzwAAAACfcgUEHq4yXozaxKkb-YsFqPWkyA&sig=AOD64_3_JZ2WWIzT4JkLRd_LMGKLv6uD3A&client=ca-pub-5722610347565274&nb=0&adurl=https://www.thinkwithgoogle.com/intl/it-it/futuro-del-marketing/management-e-cultura-aziendale/diversita-e-inclusione/come-promuovere-diversita-azienda/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t4-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMI8_X7x86Z7wIVAMARCB3vUQ5VEAEYASAAEgLO8vD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=Czh1kz2FCYLPSOICAx_AP76O5qAXNzMDWYb3k1--RDdj-j7-WERABILflhCFg_fqphIwToAGGgYrQA8gBAagDAcgDywSqBMMCT9CrueraPVVKhOLSqD29n7vYz65dI1bwWYaovRu5qKvKmvFC8QR8u49LvZNH5OXbxPy3OzxpcwUKys_q28i0HdP3l4KUccu5mkRV0zHXOwWfrG7DI66FHKk4dAtcSUbEzImT4IS48x0BWssyXWF-NOS8vPxSht0dXkbzmWr8YQYOFmBkjw3sOi5Xn3icSihbcwJ9mxoouGpHymVNn-QEQMGvX1IIjmjUvwMU2euZDxjl35IHCTfUHg6Wv0b9nZ6qGgNmcEZGGIjil9CFgJZobS6-yEa8hw9ytIv_bNPqoDPh1bH-iV1M6HGn5i8P28sFYuVWYPV8R8jxG0PqQdOqTYTBAzTQRrcHc6QMfj-gBJT_Rzw5jStIbp6YoLoGESaxHt8XIMm1q8IztM8ExFxWs6_j3Yuo_M4N5KmJDMPvYhHNA8TABIq7kPS9A4AH4v71L6gH1ckbqAfw2RuoB_LZG6gHjs4bqAeT2BuoB7oGqAfulrECqAemvhuoB-zVG6gH89EbqAfs1RuoB5bYG9gHAdIIBwiAYRABGADyCA1iaWRkZXItMzUyMzMysQmW7kzsHRGDPoAKBIoKhQJodHRwOi8vY2xpY2tzZXJ2ZS5kYXJ0c2VhcmNoLm5ldC9saW5rL2NsaWNrPyZkc19hX2NpZD05ODU4MDI1OCZkc19hX2NhaWQ9MTI0NDk2NDQ0NDkmZHNfYV9hZ2lkPTExOTY5NzMxNzI1OCZkc19hX2ZpaWQ9JmRzX2FfbGlkPWF1ZC01OTAxNTM1MTQ4NDAmJmRzX2VfYWRpZD01MDE4NzU2Njg5NTgmZHNfZV9tYXRjaHR5cGU9Y29udGVudCZkc19lX2RldmljZT1jJmRzX2VfbmV0d29yaz1kJiZkc191cmxfdj0yJmRzX2Rlc3RfdXJsPXt1bmVzY2FwZWRscHVybH2YCwHICwHgCwG4DAHYEw2YFgE&ae=1&num=1&pr=13:YEJhzwAAAACfcgUEHq4yXozaxKkb-YsFqPWkyA&sig=AOD64_3_JZ2WWIzT4JkLRd_LMGKLv6uD3A&client=ca-pub-5722610347565274&nb=1&adurl=https://www.thinkwithgoogle.com/intl/it-it/futuro-del-marketing/management-e-cultura-aziendale/diversita-e-inclusione/come-promuovere-diversita-azienda/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t4-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMI8_X7x86Z7wIVAMARCB3vUQ5VEAEYASAAEgLO8vD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=Czh1kz2FCYLPSOICAx_AP76O5qAXNzMDWYb3k1--RDdj-j7-WERABILflhCFg_fqphIwToAGGgYrQA8gBAagDAcgDywSqBMMCT9CrueraPVVKhOLSqD29n7vYz65dI1bwWYaovRu5qKvKmvFC8QR8u49LvZNH5OXbxPy3OzxpcwUKys_q28i0HdP3l4KUccu5mkRV0zHXOwWfrG7DI66FHKk4dAtcSUbEzImT4IS48x0BWssyXWF-NOS8vPxSht0dXkbzmWr8YQYOFmBkjw3sOi5Xn3icSihbcwJ9mxoouGpHymVNn-QEQMGvX1IIjmjUvwMU2euZDxjl35IHCTfUHg6Wv0b9nZ6qGgNmcEZGGIjil9CFgJZobS6-yEa8hw9ytIv_bNPqoDPh1bH-iV1M6HGn5i8P28sFYuVWYPV8R8jxG0PqQdOqTYTBAzTQRrcHc6QMfj-gBJT_Rzw5jStIbp6YoLoGESaxHt8XIMm1q8IztM8ExFxWs6_j3Yuo_M4N5KmJDMPvYhHNA8TABIq7kPS9A4AH4v71L6gH1ckbqAfw2RuoB_LZG6gHjs4bqAeT2BuoB7oGqAfulrECqAemvhuoB-zVG6gH89EbqAfs1RuoB5bYG9gHAdIIBwiAYRABGADyCA1iaWRkZXItMzUyMzMysQmW7kzsHRGDPoAKBIoKhQJodHRwOi8vY2xpY2tzZXJ2ZS5kYXJ0c2VhcmNoLm5ldC9saW5rL2NsaWNrPyZkc19hX2NpZD05ODU4MDI1OCZkc19hX2NhaWQ9MTI0NDk2NDQ0NDkmZHNfYV9hZ2lkPTExOTY5NzMxNzI1OCZkc19hX2ZpaWQ9JmRzX2FfbGlkPWF1ZC01OTAxNTM1MTQ4NDAmJmRzX2VfYWRpZD01MDE4NzU2Njg5NTgmZHNfZV9tYXRjaHR5cGU9Y29udGVudCZkc19lX2RldmljZT1jJmRzX2VfbmV0d29yaz1kJiZkc191cmxfdj0yJmRzX2Rlc3RfdXJsPXt1bmVzY2FwZWRscHVybH2YCwHICwHgCwG4DAHYEw2YFgE&ae=1&num=1&pr=13:YEJhzwAAAACfcgUEHq4yXozaxKkb-YsFqPWkyA&sig=AOD64_3_JZ2WWIzT4JkLRd_LMGKLv6uD3A&client=ca-pub-5722610347565274&nb=7&adurl=https://www.thinkwithgoogle.com/intl/it-it/futuro-del-marketing/management-e-cultura-aziendale/diversita-e-inclusione/come-promuovere-diversita-azienda/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t4-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMI8_X7x86Z7wIVAMARCB3vUQ5VEAEYASAAEgLO8vD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=Czh1kz2FCYLPSOICAx_AP76O5qAXNzMDWYb3k1--RDdj-j7-WERABILflhCFg_fqphIwToAGGgYrQA8gBAagDAcgDywSqBMMCT9CrueraPVVKhOLSqD29n7vYz65dI1bwWYaovRu5qKvKmvFC8QR8u49LvZNH5OXbxPy3OzxpcwUKys_q28i0HdP3l4KUccu5mkRV0zHXOwWfrG7DI66FHKk4dAtcSUbEzImT4IS48x0BWssyXWF-NOS8vPxSht0dXkbzmWr8YQYOFmBkjw3sOi5Xn3icSihbcwJ9mxoouGpHymVNn-QEQMGvX1IIjmjUvwMU2euZDxjl35IHCTfUHg6Wv0b9nZ6qGgNmcEZGGIjil9CFgJZobS6-yEa8hw9ytIv_bNPqoDPh1bH-iV1M6HGn5i8P28sFYuVWYPV8R8jxG0PqQdOqTYTBAzTQRrcHc6QMfj-gBJT_Rzw5jStIbp6YoLoGESaxHt8XIMm1q8IztM8ExFxWs6_j3Yuo_M4N5KmJDMPvYhHNA8TABIq7kPS9A4AH4v71L6gH1ckbqAfw2RuoB_LZG6gHjs4bqAeT2BuoB7oGqAfulrECqAemvhuoB-zVG6gH89EbqAfs1RuoB5bYG9gHAdIIBwiAYRABGADyCA1iaWRkZXItMzUyMzMysQmW7kzsHRGDPoAKBIoKhQJodHRwOi8vY2xpY2tzZXJ2ZS5kYXJ0c2VhcmNoLm5ldC9saW5rL2NsaWNrPyZkc19hX2NpZD05ODU4MDI1OCZkc19hX2NhaWQ9MTI0NDk2NDQ0NDkmZHNfYV9hZ2lkPTExOTY5NzMxNzI1OCZkc19hX2ZpaWQ9JmRzX2FfbGlkPWF1ZC01OTAxNTM1MTQ4NDAmJmRzX2VfYWRpZD01MDE4NzU2Njg5NTgmZHNfZV9tYXRjaHR5cGU9Y29udGVudCZkc19lX2RldmljZT1jJmRzX2VfbmV0d29yaz1kJiZkc191cmxfdj0yJmRzX2Rlc3RfdXJsPXt1bmVzY2FwZWRscHVybH2YCwHICwHgCwG4DAHYEw2YFgE&ae=1&num=1&pr=13:YEJhzwAAAACfcgUEHq4yXozaxKkb-YsFqPWkyA&sig=AOD64_3_JZ2WWIzT4JkLRd_LMGKLv6uD3A&client=ca-pub-5722610347565274&nb=8&adurl=https://www.thinkwithgoogle.com/intl/it-it/futuro-del-marketing/management-e-cultura-aziendale/diversita-e-inclusione/come-promuovere-diversita-azienda/%3Futm_medium%3Dcpc%26utm_source%3Dgdn%26utm_team%3Dtwg-it%26utm_campaign%3Dit-gdn-rmkt-t4-svga%26gclsrc%3Daw.ds%26%26gclid%3DEAIaIQobChMI8_X7x86Z7wIVAMARCB3vUQ5VEAEYASAAEgLO8vD_BwE

